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(This HCCB was iacorrectly revised by another

on 24 Septemper !980. adding data which did not
tei:ng in Axiom 23. ‘That issue, ICOB 5 April 72R,
revised 24 September 30, iXIOM 8 AMENDED, is
anerewith CANCELLED. The originai HCOB o1 5 Aipril
73, AXIOM Z8 AMENDED. is herewith reissued.

AXIOM 3 . 4ENDED

AXIOM 28.

COMMUNICATION IS THE CONSIDERATION &AND ACTION OF
IMPELLING AN IMPULSE OR PARTICLE FROM SOURCE-POINT ACROSS
A DISTANCE TO RECEIPT-POINT, WITH THE INTENTICN OF
BRINGING INTO BEING AT THE RECEIPT-EQOINT 4 DUPLICATION
AND UNDERSTANDING OF THAT WHICH EMANATED FROM THE
SOURCE-POINT. :

The formula of Communication is: Cause, Distance, Effect,
with Intention, Attention and Duplication WITH
UNDERSTANDING.

The component parts of Communication are Consideration,
Intention, Attention, Cause, Source-point, Distance,
Effect, Receipt-point, Duplication, Understanding, the
Velocity of the impulse or particle, Nothingness or
Somethingness. A non-communication consists of Barriers.
Barriers consist of Space, Interpositions (such as walls
and screens of fast-rmoving particles), and Time. 1
communication, by de:inition, does not need to be iwo-way.

When a communication is returned, the formula is repeated,
with the receipt-poin: now becoming a source-point and
the former source-pcint now becoming 2 receipt-point.
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